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FREITAG® REX MESSENGER BAG

A LOOK AT REUSE, ENERGY SAVINGS THROUGH
SHIPPING OPTIONS AND END-OF-LIFE RETHINKING

+ CRAIG A JOHNSON  // MCAD
   SUSTAINABILITY // Measuring and Communicating Life Cycle Gregor

Designer // Male 40
Minneapolis, Minnesota
 • Appreciates well designed products
 • Considers the environment in most  
 purchasing decisions
 • Early adopter - but not large consumer
 • Looks for lasting quality
 • Likes the “design your own” aspect
 • Feels better knowing it’s reclaimed

Products he associates with:

NAU clothing
Patagonia clothing
Macintosh
Local Food Cooperatives
Mass Transit
Google

Product Attributes:

• Is looking for a large long lasting,   
 durable messenger bag

• Good design must be apparent

• Practical for every day use - low   
 maintenance

• Would prefer a bag that is unique

Life Cycle:

• Likes that elements of the bag are  
 reused and kept out of the landfill.

•  Appreciates limited packaging that  
 is recyclable, yet a smart design

 • Hopes the day to dispose of product  
 never comes—would like a way to  
 dispose of it responsibly.

Anna
Labor Organizer // Female 32
Davis, California
 • Appreciates well designed products
 • Considers the environment in most  
 purchasing decisions
 • Looks for lasting quality
 • Likes the “design your own” aspect
 • Feels better knowing it’s reclaimed

Products she associates with:

AVEDA
iPhone or other PDA
Organic foods / Farmer’s Market
Toyota Prius 
Prefers tea shops

Product Attributes:

• Likes that you can be part of the   
 manufacturing process by choosing  
 design or crop of bag

 

Life Cycle:

• Likes the story behind the bag and  
 something being reused in the name  
 of good design.

 • Appreciates limited packaging that  
 is recyclable, yet a smart design

 • Hasn’t thought about end use
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Eriko
Student // Female 20
New York, New York

• Unique design is something fresh
• Considers the environment
• I want it before my friends get one
• It makes a nice fashion statement
• Likes the blog

Products she associates with:

Blackberry
Gmail
Chipotle
T - Mobile
Starbucks

Product Attributes:

• Likes having a choice in design.

• Knows it’s reused - Likes that

• Appreciates limited packaging that  
 is recyclable, yet a smart design

Life Cycle:

• Likes the story behind the bag and  
 something being reused in the name  
 of good design.

• Appreciates limited packaging that  
 is recyclable, yet a smart design

• Hasn’t thought about end use

Marcus
Bike Courier // Male 24
Seattle, Washington
 • Dependability a must
 • Like that it is bomb-proof
 • Cost or value important
 

Products he associates with:

Obscure  clothing labels
Local cooperatives
Independent coffee shops
Local bike shops
Skateboard shops + deck art
iPod

Product Attributes:

• Likes the story behind the bag and  
 the fact that it came from transport  
 trucks and car straps - durable

 • Likes that it was available on the web

 • Appreciates smart design and solid  
 construction
 

Life Cycle:

• Thinks it’s great that it is reused.

• Hasn’t thought about end use
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Margrit Oertle
Textile Designer // Female 48
Zürich, Switzerland

• Unique design is important
• Considers use and quality of construction
• I want it before my friends get one
• It makes a nice fashion statement
• Likes the blog

Life Cycle:

•  Feels they have a well designed product

•  Likes the materials they are now use to  
 working with

•  Would like to work with other materials,  
 but cuts into cost to produce

Daniel Freitag
Freitag Owner // Male 40
Davos, Switzerland

 • Interested in company image
 • cycling is part of life
 • Loves television and pop culture
 • Adapts to new situations

Life Cycle:

•  Likes the attention the Freitag reuse  
 story creates. 

•  Appreciates the lower cost of used tarps  
 to the new PVC or alternative materials

 • Knows that PVC transport tarps will be  
 phased out one day. An alternative will  
 have to be secured
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GO <WHAT’S THIS
At FREITAG, we feel you have a right to your purchase, but we also believe many of 
our customers would like to have their purchase delivered in the least damaging 
manner possible. So we give you a choice. If you choose to “GO” greener, then we will 
find the most eco-friendly manner to ship your purchase. It will take a little more 
time, but you know it’s worth it. And on top of that we’ll throw you a discount— we’ll 
call it—a karma credit.
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SHIPPING OPTIONS SHOWN IN ECO-IMPACT & CO2 
[FREITAG  ASKS YOU TO CHOOSE ON HOW BAD YOU NEED YOUR PURCHASE]
Most consumers choose the environmental shipping and receive a 3% discount. 
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